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The program then searches ad 
networks and automatically buys 
KPis that match. Every website 
sells its audience data, making it 
easy for the program to pick 
sites that match your KPis.

Once it finds a match, the ad is put 
on the page and waits for a trigger. 
The trigger could be a click, a 
mouse-over or even a page view. This 
all happens in less than a second for 
every piece of creative on a website.

After an ad is triggered, 
it's reported and tallied 

by the program, tracking 
the effectiveness of your 

campaign.

This whole process is 
repeated thousands of 

times with hundreds upon 
of thousands of programs 

all "negotiating and buying" 
automatically.

You pick the criteria for your online 
ads and put it in a buying program.
Typical campaigns include:

Budget
Who You Want to Reach
Key Performance Indicators 
(KPis)

Programmatic

a series of online ad 
purchases between 

computer systems based on 
certain algorithms/criteria

Buying

UNPRECEDENT
CONTROL

FASTER RESULT

TARGET CONSUMER 
DIRECTLY

WHY IS IT
SO USEFUL

You get 
unprecedented control 
over your message in 

the online space.

Its allows you to find 
impressions, clicks, etc. 

infinitely faster than calling 
or emailing thousand of 

different websites.

You can make adjustments in 
real time if an ad isn’t 

delivering results, you can 
change criteria or 

creative in seconds

REAL-TIME 
ADJUSTMENT

When combined 
with real-time date. it lets 

you target consumers directly 
instead of buying space and 

hopping the right people 
see it.REAL-TIME 

BIDDING IS REALLY
0.36 SECONDS

The ad exchange is 
reaching out to 
demand side platforms 
(DSPs) for requests

The publisher is already 
asking its ad server if an ad 
is available. if not, then the 
server asks an ad exchange

0.08 0.10 0.12 0.125 0.13 0.14 0.19 0.23 0.31 0.36

Each DSP connected to the 
exchange is receiving a report 
including an anonymous profile of 
said user, website category, and 
page ad safety information

Each DSP has come 
up with own optimal 
bid price to reach the 
anonymous user

The ad exchange is running its 
auction and selecting the winning bid.
 The exchange sends the pirce and ad 
from the winning bid to the 
publisher’s ad server

The ad server 
is sending the 
winning bid to 
the browser

DSP to overlay ad targeting 
and budgeting rules and 
apply third party data

The DSP 
responds to the 
ad exchange

The publisher’s ad 
server is telling 
the browser which 
ad to display

The ad is 
displayed
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The media buys are performed 
"programmatically" and don't 

require human sales people to 
authorize and negotiate the 
millions of transactions that 

occur online every day.

Media Media Media
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ONTARGET OVERVIEW

The only pro-quality, ad buying and data management 
platform that lets you pay only for what you need & use.

OnTarget integrates powerful intelligence, buying and 
measurement tools in a feature-rich platform that was 
designed from the ground up for marketers,and publishers. 
Gain instant access to every programmatic impression 
available on the Internet, directly from the source. Couple that 
with access to over 100,000 premium data targeting 
segments from 50+ of the world's top providers.

More of your money can go to your media because OnTarget has stripped 
away the unnecessary costs, technology and complicated processes. We bring 
you transparent access to all the same powerful planning, buying and 
measurement tools that the big players use.

A Digital Marketing & Advertising Platform
We Meet Your Needs
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ONTARGET FOR MARKETERS

ONTARGET FOR PUBLISHERS

As the world's leading fully-managed digital marketing advertising platform, OnTarget 
enables brands of any size to leverage the power of data-driven real-time advertising to 
drive measurable business results.

The flexibility, variety and targeting capabilities 
within the OnTarget platform create a wealth 
of highly-sellable advertising products.

The simplicity of our user interface requires minimal resource investment, enabling 
your marketing team to focus on execution and optimization of your digital 
campaigns. Whether leveraging our full-service management or “pulling the levers” 
yourself, transparent real-time platform access ensures you're in control.

In minutes, layer your core media products 
with Insights / CRM Data packages that 
increase the scale and effectiveness of any 
ad campaign. With a simple interface and 
world-class support and training, growing a 
scalable programmatic media business is 
now a reality with minimal investment.

A Digital Marketing & Advertising Platform
The Discerning Marketer

Demands Transparent Performance

A Digital Marketing & Advertising Platform
Complement Your Core
Business with Programmatic Scale
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KEY FEATURES OF ONTARGET
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Deliver scalable 
campaigns to your target 

audience across display, video, 
mobile and social channels. 

OnTarget connects you directly with 
40+ digital advertising partners to 

execute media campaigns in real-time. Our 
design-focused platform manages nearly 
everything for you. No tech skills 

required. 100% Fully 
Managed Solution.

Whatever 
your digital 

marketing objectives, there 
is a creative option that captures your 
consumers' attention at the right moment. 

A/B test creative to find what works. 
Upload creative in any IAB standard 

sizes.

Get your message in front of the 
consumer on their desktops, mobile 

devices, tables and even Limitless 
cookie and non-cookie based targeting 

capabilities allow for reach within browsers 
and in-app for mobile. Focus on location, 

retargeting, keyword, interest, behavioral and 
much more.

Quickly 
onboard list 

data and serve digital 
media campaigns to that list 

through our automated system. Gain deeper 
understanding of your lists through our Audience 
Insights feature, provided with each upload. 
Compatible with nearly all CRM and email 

marketing platforms including 
Salesforce, Sugar CRM, Hubspot, 

Marketo and others.

OnTarget's 
Audience Insights 

aggregates and 
organizes rich and actionable 
data represented in 8,000+ 
segments. Understand your 

visitors like never before 
with focus on 

Demographics, Purchase 
Behaviors, Interests, 

Psychographics, Intent 
and B2B. Create 

targetable audiences in 
real-time for your media 

campaigns.

Video, mobile, 
static display, social, 
HTML5, and all the 
creative in-between. 

Enable strategic digital 
marketing campaigns 

across multiple 
channels with creative 
housed in one location. 
There is no easier way 

to get started with 
programmatic advertising.
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REPORTING AND SUPPORT

CONTACT OUR 
CLIENT SUCCESS 
TEAM &
SCHEDULE 
A DEMO 
TODAY

Reporting 
That 

Matters, 
When You 
Want It

Access robust campaign and ad 
group-level reporting at any time 
from our platform. Use the online 
reporting tools to optimize your 
campaigns in real-time. Export 
reporting data or utilize our 
reporting APIs, the choice is 

yours. Tap into the power of our 
optional Insights / CRM Data 

packages for customer and visitor 
reporting like you have never seen 
before—this is not your father's 

demographics report.

Impression-
Level 

Reporting—
Full Details, 
On-Demand

For those that like the details, 
OnTarget will provide 

impression-level reporting on all 
campaign activity. These reports 

are available on-demand and 
include everything from win rates 
to geo-location, to creative-level 

details and much more. 
Transparency across millions of 
data points...you asked for it and 

with OnTarget, you get it. 

Superior 
Support, 
Better By 

Design

We are changing programmatic ad 
buying by expertly assisting our 

clients by fully utilizing our premier 
platform. From day one we have 
made Client Success the core of 

our operation. Our clients come in 
all shapes and sizes, with many 

different needs. We have designed 
superior support protocols to help 
any client achieve success in the 

programmatic arena. We are here 
for you, as long as you need, really.

Elan Amir
Head Client Success Account Representative
e.amir@mondaymondaynetwork.com

Arthur Tubman
CEO and Co-Founder
Info@mondaymondaynetwork.com

Jennie Komp
Director of Operations
j.komp@mondaymondaynetwork.com

Kwame Robinson
Head Media Tech Support Manager
k.robinson@@mondaymondaynetwork.com

Michael Stanzyk
Head Technical Support Manager
m.stanzyk@mondaymondaynetwork.com
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